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A LIFE IN THE DESERT 

The Story of Legendary Canyoneer Steve Allen and the Quest to Protect America’s Red 
Rock Wilderness 

​
 

Film Stills Link 

Official Trailer Link 

 

Website & Social Handle 

www.alifeinthedesert.com 

@alifeinthedesert 

 

 

 

 

 

 

 

CONTACTS 

Paul Bikis | bikismedia@gmail.com 

Morgan Sjogren | alifeinthedesert@gmail.com 

 

 

 

 

 

 

         ​​  

https://drive.google.com/drive/folders/1zbqfY3Ubm2MRf5j-evZ3LJqAPHSNy_o0?usp=sharing
https://youtu.be/Q0Fb0w409qQ
http://www.alifeinthedesert.com
https://www.instagram.com/alifeinthedesert/
mailto:bikismedia@gmail.com
mailto:alifeinthedesert@gmail.com
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ABOUT THE FILM 
 
SYNOPSIS 
 

A Life in the Desert is the story of legendary explorer, historian, and Wilderness activist 

Steve Allen and his efforts to help protect public lands in Southern Utah.   

Steve is the ultimate desert rat. He has tackled first descents of technical slot canyons, 

written beloved guidebooks, and explored over 75,000 miles of southern Utah, documenting 

every step of the way. Despite Utah's world-renowned red rock landscapes, these public lands 

are threatened by politicians and industries that see it as a place to exploit for short-term gain. 

Steve’s unmatched knowledge and dedication to these remote lands shows viewers what is truly 

at stake. 

Blending environmental advocacy, captivating history, and intimate storytelling, A Life in 

the Desert is a tribute to a remarkable life lived in wild places and a call to safeguard those 

spectacular landscapes and living history for future generations. Protect Wild Utah! 

 

         ​​  
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PROJECT STAGE 
 

DECEMBER 2025 UPDATE 

To date, we have filmed three 10-day backcountry trips with Steve into wilderness-eligible areas in 

southern Utah. Our completed field interviews include leaders in the environmental movement and 

thoughtful conversations with those who know Steve best. We have gathered footage of the   

landscapes and cultural sites at the heart of the film, as well as examples of the threats they face.  

We have established a partnership with the Southern Utah Wilderness Alliance (SUWA), a nonprofit 

organization, to support America's Red Rock Wilderness Act through this film; this legislation would 

designate more than 8 million acres of Bureau of Land Management land in Utah as wilderness, the 

highest form of protection for federal lands. We are actively pursuing partnerships with additional, 

aligned organizations to build an enthusiastic audience that will ensure the film achieves maximum 

impact once it’s released.  

 

NEXT STEPS 

With funds secured, we will begin editing and utilizing post-production facilities to add the finishing 

touches and make a professional documentary film (30-45 mins). Funds will also support custom 

graphic design, an original film score, and development of a comprehensive marketing distribution 

strategy that will ensure that A Life in the Desert is viewed widely - and inspiring action - for years 

to come. 

 
ESTIMATED RELEASE  January, 2027  

         ​​  



4 

CURRENT PARTNERS 
 
 
SOUTHERN UTAH WILDERNESS ALLIANCE  
 
“At the Southern Utah Wilderness Alliance (SUWA), our mission is to defend the wild redrock 

wilderness of Southern Utah — a place that uniquely embodies both the ecological and spiritual 

heart of the American West. A Life in the Desert powerfully and creatively supports that 

mission. The film tells the story of legendary explorer, historian, and wilderness activist Steve 

Allen, whose life’s work has been dedicated to protecting public lands in Utah. 

This film is more than a portrait of one man’s extraordinary life; it is a call to action. It reminds us 

that protecting the redrock wilderness is a responsibility shared by all Americans — a 

commitment to ensuring that future generations inherit a landscape as untamed and inspiring as 

the one Steve has devoted his life to exploring. 

SUWA is proud to support A Life in the Desert and sees it as a tool in the Protect Wild Utah 

movement’s collective voice for wilderness. Through this story, we hope to inspire renewed 

passion, advocacy, and understanding for the irreplaceable lands that define the soul of the 

desert.”   

 

- Scott Braden,  Executive Director at the Southern Utah Wilderness Alliance  

 

 

Council of Advisors: 

Scott Braden:  Southern Utah Wilderness Alliance: Executive Director 

Bert Fingerhut:  The Wilderness Society: Former Chairman 

Marcey Olajos:  Center for Biological Diversity: Board Chair 

Joro Walker:  Western Resource Advocates: Senior Attorney 

Shelley Silbert:  Great Old Broads for Wilderness: Executive Director (ret.) 

         ​​  

https://suwa.org/
https://www.wilderness.org/
https://www.biologicaldiversity.org/#
https://westernresourceadvocates.org/?gad_source=1&gad_campaignid=22859920002&gbraid=0AAAAA-T9Q3rikyd_b_oKKlvcXrWM6AdK_&gclid=CjwKCAiA_dDIBhB6EiwAvzc1cAvTA_F46J_dBWt4XgTamlXe-LD0TYkyIkUU5AudSuZbWdfadNKueRoCMUwQAvD_BwE
https://www.greatoldbroads.org/
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WHY IT MATTERS  

What's At Stake: 

The red rock canyons of southern Utah are world-renowned for unique geological beauty, 

cultural significance, desert rivers, scientific research, and recreation opportunities. These 

irreplaceable public lands in Utah are threatened by a convergence of political, economic, and 

environmental pressures like never before.  

Aided by allies in the White House, powerful extractive industries — oil, gas, and mining — 

continue to push for new and expanded development in fragile landscapes, often with 

weakened environmental oversight. In the halls of Congress, proposals are circulating to erode 

bedrock environmental laws like The Wilderness Act. 

The time to defend these landscapes is now, before these irreplaceable places are permanently 

altered. A Life in the Desert inspires and invites public land lovers to join a movement to 

defend these landscapes for future generations. 

 

Mission Statement: 

Through this film, we aim to use Steve Allen's story and intimate knowledge of southern Utah to 

inspire passionate and joyful advocacy for Wilderness designation and public lands protections. 

Core Goals: 

●​ Help people to understand the threats to public lands in Utah 

●​ Educate people about the importance of Wilderness designation 

●​ Motivate thousands of people to contact their representatives in Congress in support of 
America’s Red Rock Wilderness Act 

●​ Foster ongoing support for the protection of public lands amongst conservation 

organizations, Indigenous groups, and outdoor communities.  

         ​​  
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DIRECTOR’S STATEMENT 
I grew up in the Southwest, where the desert was both a playground and teacher. From an early 

age, I fell in love with its silence, its scale, and its sense of mystery. I learned that these lands 

were not empty spaces but living systems — fragile, complex, and deeply interconnected. I 

began to see the forces that threatened to change them: roads carving deeper into canyons, 

drilling rigs on the horizon, a slow erosion of what makes these places wild. I wanted to help, but 

I didn’t yet know how. Then I met Steve Allen. 

For more than eight years, Steve and I have been hiking together — exploring remote canyons, 

tracing the routes he first mapped decades ago, and sharing countless hours in the backcountry. 

Over time, we’ve become close friends. That friendship has allowed me to tell his story with an 

honesty and depth that could only come from time and shared experiences.  

Steve is a legendary desert rat, and explorer, who has devoted his life to documenting Utah’s 

wild lands. Through hundreds of thousands of miles and decades of work, he’s discovered, 

documented, and mapped archaeology and cultural sites. His life reminds us that wilderness 

protection is not an abstract political idea; it’s an act of love. 

Visually, I want this film to amplify the enormity and scale of Utah's canyon country — vast, 

patient, and alive. We filmed in the changing light of dawn and dusk, letting the wind, water, and 

silence carry as much emotion as any interview. The goal is to create an experience that moves 

beyond advocacy into reverence — to help audiences feel why these lands are sacred and 

irreplaceable. 

At its heart, A Life in the Desert is a call to protect what remains wild. The threats to Utah’s red 

rock wilderness — from unchecked development to political neglect — have never been more 

urgent. Through our partnership with the Southern Utah Wilderness Alliance, this film gives 

audiences a tangible way to act: by supporting the passage of the America’s Red Rock 

Wilderness Act, a bill that would safeguard more than 8 million acres of public land for 

generations to come. 

This story is about legacy — Steve’s, but also ours. I hope viewers walk away inspired not only 

to visit these places, but to stand up for them. Wilderness has the power to heal, to humble, and 

to remind us of our shared responsibility to the Earth. This film is my way of saying thank you to 

the desert — and an invitation for others to help ensure it endures. 

         ​​  



7 

THE CAMPAIGN 
 

 
Overview: 

●​ TARGET AUDIENCE: Members of Congress, educators and students (high school and 

post-secondary), and all who love public lands 

●​ CORE MESSAGING: Importance of Wilderness, threats past & present, calls to action 

●​ OUTPUTS: 45-minute documentary, social media shorts, YouTube BTS (behind the 

scenes) videos, educational toolkit, social media toolkit, and advocacy action opportunity   

(example: suwa.org/arrwa) 

●​ DISTRIBUTION PLAN: Film festivals, congressional screening, regional film tour, 

community screenings, online 

●​ IMPACT: Raise awareness of threats to public lands and inspire viewers to take action in 

support of America’s Red Rock Wilderness Act by contacting their Members of 

Congress.  

 

 

         ​​  

https://suwa.quorum.us/campaign/116001/
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TARGET AUDIENCE 

 

Primary audiences: 

●​ Members of Congress: To make a meaningful impact we need to share this film with 
the people who have the power to change policy. We hope to reach them through 
screenings in Washington DC with SUWA and additional partners.   

●​ Educators and students: We want to educate educators and inspire students to get 
involved. These lands and our long-term mission to protect them relies on future 
generations to continue advocating for them.  

●​ Outdoor enthusiasts and people who love public lands: We want to encourage 
communities who align with our values to step up as stewards of the land and inspire 
others to join.​
​
 

Secondary audiences: 

●​ People who love documentaries: Through film festivals and other events we will attract 
and engage audiences who love a true adventure story. 

●​ Regional communities: Through a regional screening tour, we will target audiences 
close to the proposed redrock Wilderness areas in an effort to show them what is at 
stake in their own backyard. 

●​ Urban hubs: To reach the most people and active voters, we will provide screenings in 
key urban hubs to introduce the issues in further support of the campaign.​
 

 

 

 

         ​​  
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CORE MESSAGING 
 

Core message themes: (what people should take away from the film) 

●​ Southern Utah is geologically significant and unique. The land is full of living history, 
culture, and beauty in critical need of protection.  

●​ People from around the world visit public lands in southern Utah because of their beauty 
and cultural significance  

●​ “The Wilderness Act, passed with bipartisan support, is a flawed and imperfect piece of 
legislation, yet it is our strongest tool to protect public lands." 

●​ By passing America’s Red Rock Wilderness ActCongress can preserve the past and 
protect southern Utah for future generations. 

●​ Protecting public lands as Wilderness keeps intact living landscapes that have been 
home to humans and wildlife since time immemorial. 

●​ Utah Politicians, Congress, and the Trump Administration/Interior Department are 
focused on federal policy changes that prioritize mining, development, motorized 
overuse, militarization, and sale of southern Utah and broader U.S. public lands.  

●​ Public lands belong to all Americans. Our elected officials help decide how they are 
managed. Speaking up means we can advocate for conservation and protection of these 
shared landscapes. 

 

Campaign Slogans:  

●​ “These fragile landscapes cannot be undeveloped. Once they're gone, they're gone 

forever.” #ProtectWhatsWild 

●​ “Would you walk 75,000 miles to protect a place you love?” #ProtectWhatsWild 

●​ “Your voice matters! Stand up for your public lands.” #ProtectWildUtah 

 

 

 

         ​​  
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Tone:  

●​ Reverent, hopeful, urgent, commitment — blending awe of place with responsibility to 
protect. 

 

Calls to Action (CTAs): 

●​ “Take action to support America’s Red Rock Wilderness Act.” 

●​ “Get your hands dirty! Volunteer on a stewardship project." 

●​ “Host a screening of ALITD in your community.”​
 

 

         ​​  
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OUTPUTS 

1.​ 45 Minute Documentary 
 
Our Primary output will be a 45-minute documentary. We aim to have a film long enough to 

cover the issues and draw people in, but short enough to be played in a high school or college 

classroom.  

 

●​ 2K DCP (for film festivals and theaters) 

●​ 2K and 4K ProRes MP4 files (for community screenings and online distribution) 

 
 

2.​ Social media shorts 
 
Our secondary output will be social media shorts, (15-30 second) teasers that we will release on 

various platforms throughout production, post-production, and distribution.  

 

Purpose 
●​ Build social media following & expand reach 

●​ Engage with the community on themes 

●​ Build brand recognition 

 
 

3.​ YouTube BTS (behind the scenes)  

Along the way we will also utilize YouTube for behind the scenes videos to foster additional 
curiosity and engagement around the film. 

●​ 5-10 minute videos of outtakes - build audience connection through unpolished raw 
clips of the cast talking about issues in longer form 

●​ 5-10 minute videos talking about making the film - build audience connection and 
engagement describing the process, creative decisions, behind the scenes of making a 
documentary 

 
 
 
 

         ​​  
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4.​ Educational Toolkit  

In collaboration with SUWA, we will put together an educational toolkit to accompany the film for 

high school and college classrooms.  

●​ Lesson plans for high schools and universities (topics could include: land ethics, 

environmental policy, key bills in the environmental movement, etc.) 

●​ Discussion guide for community screenings 

●​ Careers and opportunities to support environmental protection 

  

5.​ Social Media Toolkit 

We will put together a social media toolkit for partners and organizations to amplify the message 

of our campaign. 

●​ Core messaging and call-to-action guide 

●​ High quality photos and videos to reshare 

●​ Discussion guide and FAQ 

 

6.​ Advocacy Action 
To harness inspiration from the film we will provide people with several ways to take direct and 
immediate action following the screenings and with each toolkit. 

●​ Sign and submit a drafted letter to your Member of Congress in support of America’s 

Red Rock Wilderness Act (example: suwa.org/arrwa) 

●​ QR Code with action links to streamline participation immediately after screening. 

●​ Host a screening to educate your friends and community and get them involved 

 

         ​​  

https://suwa.quorum.us/campaign/116001/
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DISTRIBUTION PLAN 

 

1.​ PRIVATE CONGRESSIONAL SCREENING 
In partnership with SUWA, we aim to hold a private screening in Washington D.C., specifically 
curated to share the film with members of Congress.  

 

2.​ FILM FESTIVALS 

We will aim to premiere at a large documentary film festival, and then continue our festival 
campaign through regional and thematic film festivals. 

 Environmental & Adventure Festivals (Ideal for reaching target audience) 

●​ Mountainfilm (Telluride, CO) – Known for powerful, human-centered adventure and 
environmental storytelling.  

●​ Wild & Scenic Film Festival (Nevada City, CA) – Premier environmental film festival in 
the U.S. Often partners with advocacy groups; excellent for impact campaign launches. 

●​ Banff Centre Mountain Film Festival (Canada + World Tour) – Global exposure to 
outdoor and conservation audiences; potential inclusion in Banff World Tour screenings. 

●​ EarthX Film Festival (Dallas, TX) – Dedicated to environmental and sustainability films 
with strong nonprofit and brand participation. 

●​ Green Film Festival of San Francisco – Focused on climate, nature, and 
environmental justice; good for urban outreach. 

●​ Adventure Film Festival (Boulder, CO) – Outdoor and adventure narrative focus with 
strong Colorado network ties.​
 

Documentary Festivals (For national press exposure, distribution opportunities, and awards 
credibility.) 

●​ Sundance Film Festival (Boulder, CO) – Exceptional platform for environmental and 
western U.S. narratives.​
 

●​ SXSW (Austin, TX) – Excellent mix of documentary storytelling, activism, and audience 
engagement.​
 

         ​​  
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●​ Big Sky Documentary Film Festival (Missoula, MT) – Regional hub for conservation 
and western stories; ideal geographic and thematic fit. 

Regional & Thematic Western U.S. Film Festivals (Helps build community support and reach 
audiences who know the landscape personally.) 

●​ Utah Film Festival & Awards – Excellent local exposure and press within the state.​
 

●​ Moab International Film Festival – Perfect thematic resonance; local screening near 
the landscapes in the film.​
 

●​ DOCUTAH –  Southern Utah setting directly ties to the landscapes with strong 
educational and human-interest themes.​
 

●​ Sedona International Film Festival (AZ) – Strong environmental and spiritual 
storytelling community. 

●​ Santa Fe International Film Festival (NM) – Growing prestige, regional relevance. 

●​ Flagstaff Film Festival (AZ) – Growing film festival with regional interest and high 
community engagement. 

 

3.​ FILM TOUR 

After film festivals we will host screenings with our partners in strategic locations across the 
west. We will seek to partner with local Wilderness advocates, individuals and groups, for 
post-screening panel discussions.��

TARGET CITIES TO SCREEN AT 

●​ Salt Lake City, UT: SUWA headquarters - targeting university & outdoor industry 
partners (REI, Patagonia, Black Diamond). 

●​ Phoenix, AZ: SW urban hub - target universities and outdoor industry partners 

●​ Flagstaff, AZ: SW urban hub - partner with Northern Arizona University Environmental 
Humanities program, Grand Canyon Trust & Sierra Club to host multiple screenings. 

●​ Seattle, WA: PNW hub with a large outdoor community - partner with REI to host 
multiple screenings 

●​ Portland, OR: PNW hub with a large outdoor community - partner with Columbia 
Sportswear to host multiple screenings 

         ​​  
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●​ Bend, OR: PNW hub with a large outdoor community - partner with Hydroflask to host 
multiple screenings 

●​ Other target locations: San Francisco, Los Angeles, San Diego, Bozeman, Jackson 
Hole, Denver, Fort Collins, Boulder, Golden, Albuquerque, Santa Fe, Tucson, Taos, New 
York City, Boston, Washington D.C., and more. Vermont, Connecticut, New York, New 
Jersey 

REGIONAL TOWNS 

●​ Moab: Launch screening + SUWA presence, live panel, and volunteer sign-ups for land 
stewardship projects. 

●​ Durango: Outdoor-oriented audience; Steve community, potential partnership with 
Osprey Packs, Great Old Broads for Wilderness, and Fort Lewis College.  

●​ Other target locations: St. George/Springdale, Escalante, Torrey, Bluff, Page, Sedona, 
Boulder, Kanab, Cedar City, Ogden, Logan, Grand Junction, Green River, Cortez, 
Montrose, Ridgeway, Vail, Crested Butte 

 

4.​  HOST A SCREENING  

After the film tour we will invite community organizations, individuals, businesses and more to 
host their own in-person screenings across the country to expand our reach. 

●​ Additional in-person screenings - organized by enthusiastic community members to 
promote wilderness and use A Life In The Desert as an educational tool 

 

5.​ ONLINE COMMUNITY EVENTS 

We will also offer online community watch parties where people from around the world can 
watch the film online at a specific time together, followed up by engaging discussion with the 
cast and crew via Zoom.  

●​ Eventive: provides this service and it is a great tool to engage your audience outside of 
the screening locations before the film is released online. 

 

         ​​  
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IMPACT  
 
 

IMPACT STATEMENT 

In collaboration with the Southern Utah Wilderness Alliance (SUWA), we are launching a 

national impact initiative with this film to promote passage of America's Red Rock Wilderness 

Act— landmark federal legislation  that would safeguard more than 8 million acres of Bureau of 

Land Management land in Utah as wilderness. Through screenings, partnerships, and digital 

storytelling, we will invite audiences across the country to reconnect with the wild places that 

define our shared heritage and take action to defend them at this critical time. 

As the film is released, viewers will be provided with direct, actionable ways to get 

involved, including sending a letter to their members of Congress urging the passage of the 

America’s Red Rock Wilderness Act. By combining the emotional power of film with the practical 

tools of civic engagement, this campaign aims to inspire a groundswell of public support that 

ensures these lands remain unspoiled for generations to come. 

 
 

 

         ​​  
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PARTNERSHIP OPPORTUNITIES 

 

Why Partner With Us? 

●​ Promote company values by aligning with a film that supports protecting public lands.  

●​ Receive access to cinematic visual content for your brand. 

●​ Grow company audience with cross promotional marketing and events. 

●​ Opportunities for collaborative community engagement. 

Partnership Benefits: 

●​ Logo placement in film credits, events, and marketing materials 

●​ Co-branded content and event participation 

●​ Social media and campaign recognition 

 

For more information, reach out to our marketing team at alifeinthedesert@gmail.com 

 

 

         ​​  
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JOIN US 
Together, we can protect what’s wild — preserving not just land, but the spirit of wilderness 

itself. 

 

Film Stills Link 

Official Trailer Link 

 

Website & Social Handle 

www.alifeinthedesert.com 

@alifeinthedesert 

 

 

 

 

 

 

 

CONTACTS 

Paul Bikis |bikismedia@gmail.com  

Morgan Sjogren | alifeinthedesert@gmail.com 

Team | alifeinthedesert@gmail.com 
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